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2C Associés, is the organizer of the famous Cristal Festival, Mena Cristal
Awards and the China Cristal Awards.

The 5™ MENA Cristal Festival will be held from 1 to 5 February 2010 in
Mzaar ski resort (Lebanon).

The Corporate Cristal promotes creativity in corporate & institutional
communications through the organization of a competition for corporate
communications tools.

All the judging will be in Mzaar during the Mena Cristal Awards which is
scheduled to be held from 1 to 5 January 2010.

The competition will reward corporate campaigns from companies,
institutions, local & government departments, associations...

The criteria are:
creativity
coherence and efficiency of the strategy
impact and results

DEFINITION: Corporate communication is defined as a communication
strategy which aims to develop notoriety and increase corporate image of
companies, institutions... rather than advertise a product.

Therefore, all entries should:

- Respect the framework of the previous definition

- Valorise core values, purpose & vision, of an institution, company,
association, etc

- Have for objective to develop institution/company notoriety and
image, to built trust in its partners ( institutions, consumers,
employees, stakeholders, media, public opinion, etc)

- Not promote a specific product or service

Your visibility:
- The prize list permanently visible on the website,
- The best works of the prize list will be viewable on the website,

- Showcases and awards ceremonies will present the best cases
and reward the winners

The Corporate “Grand Cristal” will be eligible for the Festival “Grand
Cristal” (best advertising campaign, all media included).
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This competition rewards the best corporate work displayed in the MENA
region.

Participants:

Agencies, institutions, companies, producers, associations and NGOs,
local and national government departments, etc

Region:
All the countries of Middle East and North Africa.
Period:

Corporate works displayed in the MENA region between 1 December
2008 and 30 November 2009.

You can enter your campaigns per communication tools and/or area of
business.

A. Communication tools

1. Web or E-communication (Intranet, extranet, corporate website, e-
mailing, blogs, podcasts, newsletters...)

Film (internal and external communication)

Edition(offline, leaflets, annual reports, online edition, literature,
corporate books)

Print (Outdoor, Press, Instore display, etc)

Public relations & below the line

Integrated (minimum of 3 different channels)

Corporate identity (visual identity, graphic charter, etc)
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In those categories, the judges will attached more importance to the creative use of the
communications tools and the value of utilizing the appropriate media and tools to reach
their targets.

B. Communication area

8. Social & health care campaigns

9. HR campaigns (recruitment, schools relationships, etc)

10. Great cause campaigns (solidarity, CSR, sustainable development,
charity, environment, general interest, sponsoring)

11.Financial & economic campaigns

In those categories, the Jury will judge the global creative idea for each targeting
campaign, according the specificities which make each communication area a different
challenge for corporate communications.
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There will be no pre-selection. All entered works will be presented to the
jury.

However, works will not be accepted for the competition if they do not
correspond with the aim or spirit of the event, such as documents which
have a political character, which represent a sect, and more generally, do
not conform to moral norms, or which are overtly amateurish.

The Festival reserves the right to change a category designation if
needed

The Corporate “Grand Cristal”
A “Cristal” for each communication tools

A “Cristal” for each Communication area

The jury may decide unanimously not to give a Cristal in a category.

The jury will be made up of leading communication professionals from
agencies and institutional clients from the MENA region and abroad.

The jury will judge the campaigns according to the following 3 criteria:

creativity
coherence and efficiency of the strategy
impact and results

Each campaign registered will make up a long list. After viewing and
voting, the short list will be shown to the jury. A joint discussion will allow
the Jury to dispatch the short listed campaigns according in the right
categories. The final vote to decide the Awards will be made by secret
ballot.

No jury member can express his opinion or vote for his own
campaign (agency or client).

The secret ballots will be nominative and the Festival control committee
will check the respect of those rules.
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The deadline for entering material is set to: Friday 20 November 2009

Please fill in ONE FORM FOR EACH ENTERED ENTRY. You can enter
your campaigns on our website: www.menacristal.com

Only the information mentioned on the entry form will be retained,
therefore, it must be correctly and completely filled in. All this information
will be published in the catalogue and on our Internet site. Please, make
sure there is no mistake in the credits before fina  lizing your
registration.

The material sent by participants will be broadcasted to the jury in session
and during the Awards Ceremony. It is therefore essential that the quality
of each material is optimum.

The campaigns should be uploaded directy on line on
www.menacristal.com:

A video presentation lasting at most 4 minutes in a Quicktime
720x576 codec DV Pal or Flash format :SWF (no .EXE).

This presentation should explain the system put in place for your
campaign. It should include key visual items: videos, pictures or any
other appropriate item to explain your campaign.

Audiovisual works should be uploaded in MPEG2 or Quicktime or
sent on Béta SP, Beta Cam, Betanum, Beta SX, DVCAM, DV or DVD
video quicktime 720x576 codec DV Pal. (a single campaign per
support).

For all internet works:  One video presentation lasting at most 4
minutes in a Quicktime DV PAL 720x576 pixels format ( video capture
of the site navigation) OR flash format exclusively SWF (no .EXE),
one URL Link AND/OR Screen shots, format .jpg : 72 dpi, 1024*768,
RGB

The campaigns should be in English version or translated in English, with
an explanation if there is any cultural specificity that needs to be
explained.
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For each campaign, and so the jury can understand your campaigns, we
recommend that you provide in English a 1000 words presentation of the
campaign (.doc), including:

The situation (client brief, target),

The objective,

The strategy/pertinence/ coherence

The creation,

Results

Time frame of the project

Budget

Web link of the project ( if available)

All information you esteem necessary for the Jury to
understand fully your campaign
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Administration fees : 130€ per society (to be paid only once for each
competition)
Entry fees: 220€ per campaign

Means of payment:
1) You can pay by credit card (CB/Visa/MasterCard/American
Express) online : www.menacristal.com

2) You can also pay by bank transfer

Account name: 2C Associés-11, rue Salomon de Rothschild — 92150
Suresnes- France

Bank details: Société Générale — 2, Avenue du Maréchal Foch — 92210
Saint Cloud - France

IBAN : FR76 3000 3037 6100 0210 4154 058

BIC : SOGEFRPP

Each campaign is one entry.

You should pay all costs or your entries will be turned down

The bank fees shall be charged to the customer

No registration can be cancelled or changed after Friday 20 November
2009.

Registrations terms:

The entries will be accepted if the following is co mpleted:
- validation of the online entry form
- validation of the digital picture requested for the contest
- reception of the administration and entry fees
- please send us a credit card or bank transfer proof

Contact:
Lara KRUMHOLZ
11/13, rue Salomon de Rothschild
92150 Suresnes
France
M: +33 6 98 12 06 55
Fax: +33147 72 26 36
Mail: lara.krumholz@ocristalfestival.com 6
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CORPORATE CRISTAL

The 5™ MENA Cristal Festival will be held from 1 to 5 February 2010 in MZAAR
(Lebanon).

The Corporate Cristal promotes creativity in corporate & institutional communications through
the organization of a competition for corporate communications tools.

All the judging will be in Mzaar during the Mena Cristal Awards which is scheduled to be held
from 1 to 5 February 2010.

The competition is aimed at advertising agencies, producers and clients.

1. To participate in the competition:

- Campaigns must have been broadcast for the first time between 1 December 2008
and 30 November 2009.

The entries must be in English . Entries that are not in English should be translated
or accompanied by a full translation.

Please, explain any specific word play or local, social, cultural or political references.

Candidates must be able to justify the date of first publishing by providing the media
plan and/or through a media provider proof.

2. No registration can be cancelled or withdrawn from t he contest after 20
November 2009.

3. No registration is possible without the prior authorization of the client and/or the ad
right holder.

4. Any entry should be made in the framework of an agreement, except for great
causes, NGO campaigns.

5. The Festival reserves the right to request the whole media plan from participants.

6. To be eligible, any entry should comply with regulations or customs applicable in its
country of origin.

7. One entry can only be entered by one company (agencies, clients, producers). The
parties should agree before registering. If one entry is entered by two different
companies, the organizers will use the date of reception of the entries.

8. A campaign entered in a previous edition cannot be entered again.

9. For impartiality reasons, no agency name should appear on the campaign.

10. A separate registration form is required for each entry.

11. Only the information mentioned on the registration form will be used. It is therefore
very important that the form be properly and fully completed. The information will
be published in all our communication tools: the catalogue, the press, our
website ...

A. Communication tools

1. Web or E-communication (Intranet, extranet, corporate website, e-mailing, blogs,
podcasts, newsletters...)

Film (internal and external communication)

Edition(offline, leaflets, annual reports, online edition, literature, corporate books)
Print (Outdoor, Press, Instore display, etc)

Public relations & below the line
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Integrated (minimum of 3 different channels)
7. Corporate identity (visual identity, graphic charter, etc)

In those categories, the judges will attached more importance to the creative use of the
communications tools and the value of utilizing the appropriate media and tools to reach their
targets.

B. Communication area
8. Social & health care campaigns
9. HR campaigns (recruitment, schools relationships, etc)

10. Great cause campaigns (solidarity, CSR, sustainable development, charity, environment,
general interest, sponsoring)
11. Financial & economic campaigns
In those categories, the Jury will judge the global creative idea for each targeting campaign,
according the specificities which make each communication area a different challenge for
corporate communications.
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An EMEA Jury will be made up of advertising agencies, and clients. All of the entries will
make up a long list. After viewing and voting, the short list will be shown to the jury. A joint
discussion will follow with the whole jury.

A jury member cannot vote or argue for his own campaign or for the campaign of his agency
(nominative vote). For impartiality reasons, the final vote will be a secret ballot, and a
control committee will be in charge of controlling the good running of the judging and respect
of the rules.

No pre-selection will be carried out. All the ads entered in the different categories will be viewed
by the Jury.

Each campaign constitutes one registration (even for promoting the same product); therefore
each campaign has a registration fee.

Handling Fee:

Each company’s handling fees (to be paid only once) are 130€

Registration fees:

Each company’s registration fees are 220€

Means of payment:

1) You can pay by credit card (CB/Visa/MasterCard/American Express) online
www.menacristal.com

2) You can also pay by bank transfer

Account name: 2C Associés-11, rue Salomon de Rothschild — 92150 Suresnes- France
Bank: Société Générale — 2, Avenue du Maréchal Foch — 92210 Saint Cloud - France
IBAN : FR76 3000 3037 6100 0210 4154 058

BIC : SOGEFRPP

Entries cannot be cancelled or removed from the Festival in any way after November 20 ™
2009. The bank fees shall be charged by the entrant company.

One form should be completed online, per campaign entered in the contest.

Campaigns will officially be candidates when the registration form, duly completed on line,
and the payment are received by the Festival’'s organization committee.

The validation of the registration sheet online implies the signer's and possible assigns’
acceptance of these rules.

The Festival will be responsible for the return transport of material from Paris to Mzaar. At the
end of the Festival, the material will be archived by the organization.

Copies of advertisements will be donated at no cost to the Festival, for exclusive
presentation, for the duration of the Festival. The Festival management will decide the order,
dates and the number of presentations for each entered advertisement. These decisions are
not open to discussion. The act of entry implies that agencies and clients agree to abide by
the rules and the decisions of the juries, and authorize the organization to make public
presentations for educational or promotional purposes, to reproduce advertisements in the
Festival catalogue, and to reproduce advertisements in the press or on television or other
media.

The Festival reserves the right exceptionally, if necessary, to make changes to these rules at
any time.

WWW.2c-associes.com
www.cristalfestival.com
www.menacristal.com




